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Growth makes
Walmart issues
a good choice

The retailer has become the

world’s largest grocery store.

“We sell for less.” Sam Walton, founder
of Walmart

Jim Burns CFA

Guest columnist

In July of 2017, I recom-
mended to valued readers
of this column to snap up
shares of Walmart (symbol: WMT). Since
then, the common stock is up more than
110%, handily outperforming the S&P
500 Index by over 20%.

Today, 1 am recommending you buy
Walmart shares again — even after their
impressive run — because the company
is experiencing accelerating growth in
key areas of its business and will surely
remain the world’s dominant retailer.

Readers know that Walmart is the
world’s largest retail chain with more
than 10,500 locations across the globe.
In the United States, Walmart is a staple
of our society with an estimated 90% of
the population living within 10 miles of a
Walmart location.

What you probably didn’t know is that
Walmart has quietly become the world’s
largest grocery store. In the U.S. alone,
the company commands over 25% of the
grocery market share with the nearest
competitor, Costco, at only 7%.

Furthermore, Walmart has indus-
try-leading profit margins in a notori-
ously low-margin business with a 15%
lower cost per sale than their competitors
online.

Put another way, Walmart's sheer size
has allowed them to offer customers the
lowest price for food and everyday goods.
This makes Walmart the ultimate defen-
sive stock; during the COVID-driven
deflation of 2020, as well as 2022's sharp
rise in inflation, Walmart was the go-to
store for cost-conscious consumers look-
ing to save money.

Interestingly, recent data shows
Walmart has seen a significant increase
in shoppers with income over $100,000
a year, which has never been their core
customer. Walmart hopes to lure these
high-end consumers, who might be still
feeling the effects of inflation, to come for
grocery offerings and ultimately adopt
Walmart as their “core retailer.”

Never a company to stand still,
Walmart has invested heavily in its on-
line and e-commerce business. Since
2020, Walmart has grown its U.S. e-com-
merce business by more than 122% with
more than $53 billion in sales. Now the
second largest e-commerce site on the
web, Walmart’s online sales are growing
faster than top competitor Amazon.

Indeed, a recent survey found that
60% of Amazon Prime members have
purchased groceries online from
Walmart (as opposed to Amazon's Whole
Foods store) showing that Walmart is
winning the grocery aisle battle.

Walmart's surge in online sales
has fueled demand for their rela-
tively new online advertising platform:
Walmart Connect, which saw global
sales jump 30% last quarter. And there
is more to come. Walmart's huge cus-
tomer base allows it to gather mas-
sive amounts of data that will be used
by advertisers to generate targeted ads.
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Another catalyst has been the excel-
lent reception of their Walmart+ mem-
bership, gaining more than 20 million
members in less than three years.

The Walmart+ membership is simi-
lar to that of Costco or BJ's Wholesale
Club. For an annual fee of $98, members
receive free shipping, fuel discounts,
access o the streaming service Para-
mount+ and unlimited deliveries of on-
line orders of $35 or more from the store
to their doorstep. This enhances both
customet lovalty and store traffic, with
a long runway for growth over the next
decade or so.

There is nothing in the Walmart
story that is flashy or sexy. This is a sim-
ple story of an entrenched, behemoth
retailer who is consistently delivering to
their customers the lowest price and best
value. And that is its strength: as much
as a stock can be — Walmart could be
considered a “safe stock.”

Walmart shares declined only 2% in
the tough tape of 2022, whereas the S&P
500 Index lost almost 20%. Even more
impressive, during the great financial cri-
sis of 2008, when the broad market was
down almost 38%, Walmart shares actu-
ally gained 17.9%. As I mentioned earlier,
customers and investors tend to gravitate
towards Walmart during stressful eco-
nomic times due to the company's low
prices and superb financial strength.

Walmart has a current yield of 1.4%,
and has been increasing its dividend for
an impressive 51 consecutive years. They
have also increased their revenues for
more than 20 consecutive years.

And, before T forget, let’s talk about
Sam’s Club, Walmart's warehouse division
that brought in $73.6 bullion in sales in
2022, Piper Sandler analyst Edward Yruma
recently upgraded WMT, calling Sam’s
Club “Walmart's most underappreciated
growth driver” and “a turnaround hidden
in plain sight.”

Specifically, Yruma pointed out that
Member’s Mark, Sam’s Club private label
brand, is a significantly lower-cost label
than national brands, and it has been very
well received by customers. Thus, more
profits for Walmart.

Walmart does have risks, including
continuing competition. But Walmart has
more than held its own over the years. I'm
not too worried.

Walmart is a strong, dependable com-
pany and stock, Conservative, long-term
investors will do well here, Buy it.

Jim Burns, a chartered financial analyst,
is president of LW, Burns & Co, The opin-
fons expressed here are iis and do hot Rec-
essarily reflect those of The Post-Standard.,
Readers should do research before deciding
on an investment, Contact kim at jburns@
Jwhburns.com
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Important Disclosure Information

Please remember that past performance may not be indicative of future results. Different types of investments involve varying degrees of risk, and there can
be no assurance that the future performance of any specific investment, investment strategy, or product (including the investments and/or investment strate-
gies recommended or undertaken by J.W. Burns & Company, Inc.), or any non-investment related content, made reference to directly or indirectly in this news-
letter will be profitable, equal any corresponding indicated historical performance level(s), be suitable for your portfolio or individual situation, or prove suc-
cessful. Due to various factors, including changing market conditions and/or applicable laws, the content may no longer be reflective of current opinions or
positions. Moreover, you should not assume that any discussion or information contained in this newsletter serves as the receipt of, or as a substitute for,
personalized investment advice from J.W. Burns & Company, Inc.. Please remember to contact J.W. Burns & Company, Inc., in writing, if there are any changes
in your personal/financial situation or investment objectives for the purpose of reviewing/evaluating/revising our previous recommendations and/or services.
J.W. Burns & Company, Inc. is neither a law firm nor a certified public accounting firm and no portion of the newsletter content should be construed as legal or
accounting advice. A copy of the J.W. Burns & Company, Inc.’s current written disclosure statement discussing our advisory services and fees continues to
remain available upon request.



